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<광고> 

 

 

Summary 

In the Korean movie industry, attracting more than 10 million viewers is regarded as a criterion for becoming 

a mega hit. With a total population of slightly over 50 million, such a feat would mean that at least one out of five 

people in Korea visit the movie theater to see the film. Only fourteen domestic movies so far have secured a coveted 

place on the list.  

During this year’s unprecedented hot and humid summer, we saw one more Korean blockbuster added to the 

list. This time it was a zombie movie. One might expect this to have been something for the movie industry as a whole 

to celebrate, but many people painfully point out the downside to this success.  

In Korea, there are a couple of conglomerates that are involved in every process of the filmmaking industry - 

production, distribution, and even showings. Under this monopoly, it’s almost impossible for producers and directors find a 

way to put out a movie without having to accept some form of demand from these companies. The range of choice 

for moviegoers is limited, too, as most of the theaters are owned by the very companies that make, or invest in, the 

movies shown.  

No one knows exactly when, but we can say for sure that a fifteenth 10-million audience movie is out there 

waiting somewhere. When it finally appears, will the people in the industry celebrate its success with the same voice?   

 

해석  

1. a criterion for becoming a mega hit 대박 영화가 되는 기준 

2. such a feat would mean that 그와 같은 성과는 ~을 의미한다 

3. secured a coveted place on the list 모두가 탐내는 자리를 얻다 

4. expect this to have been something for the movie industry as a whole to celebrate 영화 산업 전체가 경축할 일이라

고 예상하다 

5. point out the downside to this success 이와 같은 성공의 부정적인 면 

6. put out a movie without having to accept some form of demand from these companies 대기업들로부터 어떤 형태로

든 요청을 받아들이지 않고 영화를 만들다 

7. are owned by the very companies that make, or invest in, the movies shown 영화를 만들거나 영화에 투자하고 상영

하는 바로 그 기업에 의해 소유되다 

8. celebrate its success with the same voice 한 목소리로 성공을 경축하다 

 

Keywords / Key Sentences 

 

1. 한국 영화는 대박 아니면 쪽박이다. It is often said that Korean movies either hit the jackpot or lose everything.  

Many people think that Korean movies either strike it rich or go broke.  People always say that Korean movies either 

find themselves in the chips or in the red. 
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2. 영화 제작의 전 과정에서 대기업의 독점 현상이 심하다. Some big businesses monopolize the whole process of 

filmmaking.  Some major companies control the process of filmmaking from A to Z.  Some conglomerates dominate 

the filmmaking process from start to finish. 

 

3. 시장 논리에만 맡겨서는 문화적 다양성을 유지할 수 없다. If we leave everything to the free market, the diversity of 

films will be very limited.  If we let the free market run its course, the selection of films will be extremely sparse.  If 

we put it all in the hands of the free market, the breadth of films will be quite narrow. 

 

4. 현재와 같은 구조에서는 좋은 작품이 상영되는 기회를 박탈당한다. Under the current system, many good but less 

commercial movies don’t have a chance to be distributed and shown.  With the way the system is now, a lot of 

quality but less mainstream movies have no possibility to make it to the theaters.  As the system stands today, 

numerous well-made but less typical movies don’t stand a chance to hit the big screen. 

 

5. 다양한 영화가 제작되고 상영될 수 있는 여건이 만들어져야 그 속에서 좋은 영화가 나올 수 있다. We need to 

create an environment where a variety of movies of different genres are shown, so that really well-made movies can 

be produced.  We need to shape the setting such that a range of movies of diverse genres are shown, to allow 

high-quality movies to be produced.  We need to foster a climate in which a multitude of movies of various genres 

are shown, to encourage the production of top-notch movies. 

 

6. 영화에서 오락성을 기대하는 관객들이 많다. 거대자본이 참여하지 않고 오락영화를 만드는 것은 현실적으로 불가능

하다. Many moviegoers simply want to have fun watching movies. Practically, only the big businesses can afford to 

make such blockbusters. / A lot of moviegoers just want to enjoy themselves during movies. Practically speaking, 

only the major companies can foot the bill to make such blockbusters. / The average moviegoer only wants to be 

entertained throughout the movie. In a practical sense, only the conglomerates can shoulder the cost to make such 

blockbusters. 


