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<광고> 

 

 

Grace’s Summary 

A recent TV program that captures the lives of single men and women has received high ratings among 

viewers. It is not rare to find expressions such as “alone” or “on your own” in the titles of best-selling books. As the ratio 

of people who live alone increases, market trends are changing to meet the new demands.  

In Korea, one out of four households is composed of a single person. The most conspicuous change 

reflecting the changing demographic comes from the housing market. An increasingly large portion of newly built 

housing facilities comprise of small-sized houses or studio apartments. It’s not just the housing. The packaging for fruits 

and groceries has reduced in size and food manufacturers have started selling small-sized merchandise– from snacks and 

tofu to ketchup and mayonnaise. In the electronics market, smaller electric stoves are more coveted. 

This new trend reflects a darker side of the changing Korean society, though. The sudden increase of one 

person households is mainly due to the choice by people in their 20s and 30s who believe that getting married and 

starting a family are too much of a financial burden. They would rather choose to live alone. As long as the economy is 

stagnant, more people will opt for the single life and tighten their belts. As a result, the trends of a smaller product 

market will continue to thrive.   

 

해석  

1. captures the lives of single men and women 싱글 남녀의 삶을 잘 다루다 

2. received high ratings 높은 시청률을 기록하다 

3. As the ratio of people who live alone increases 혼자 사는 사람의 비율이 늘면서 

4. one out of four households is composed of a single person 4가구 중 1가구는 일인 가구다 

5. The most conspicuous change 가장 눈에 띄는 변화 

6. changing demographic 가구 구성의 변화 

7. studio apartments 원품 

8. The packaging for fruits and groceries has reduced in size 과일이나 식품의 포장이 작아지다 

9. smaller electric stoves are more coveted 작은 전기 스토브를 선호한다 

10. getting married and starting a family are too much of a financial burden 결혼해서 가정을 꾸리는 것이 경제적 부담이 

크다 

11. the economy is stagnant 경제가 침체되어 있다 

12. opt for the single life 혼자 사는 삶을 선택하다 

 

 

Keywords / Key Sentences 

 

1. 네 가구 중 한 가구가 1인 가구다. One out of four households is composed of only one person.  One out of four 

households is a one-occupant household.  Single-person households make up one fourth of households.  
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2. 1인 가구 증가로 소비 트렌드가 변하고 있다. The increase of people living alone has changed the way people 

consume.  The steady rise of single-person households has changed consumption trends.  The proliferation of 

singles living on their own has changed the consumption market. 

 

3. 유통업계는 포장 크기를 줄이고 낱개 포장을 늘리고 있다. Retail industry decreases the packaging size and sells 

products by the piece.  Retail stores have broken down the size of packaging and sells products individually.  

Products are sold individually and in smaller packages. 

 

4. 크기를 줄이고 가격을 낮춘 전자제품들이 인기다. Electronics with smaller sizes and lower prices have become 

popular.  Electronics that have decreased in size and in price have increased in popularity.  More affordable and 

smaller electronics have captured interest. 

 

5. 주택 시장도 원룸이나 오피스텔과 같은 소형 주거시설이 인기다. Studio apartments have become more popular in 

the housing market.  Studio apartments are in higher demand in the housing market.  Studio apartments have 

become more prominent in the housing market. 

 

6. 혼자 밥 먹는 사람이 늘면서 편의점의 도시락 매출이 1위를 차지했다. As more people want to eat alone, the lunch 

box meal has become the most-selling item in the convenience stores.  With more people dining alone, the lunch 

box meal has become the go-to meal at convenience stores.  The lunch box meal at convenience stores has become 

a best seller, as more people dine alone. 

 

7. 결혼을 미루거나 안 하려는 사람들이 늘면서 생긴 현상이다. This trend is due to an increasing number of people 

who don’t want to get married or procrastinate getting married.  This trend is a result of a rise in singles who have 

pushed back marriage or who have declined marriage.  The rise of singles who are rejecting marriage or 

procrastinating marriage has led to these recent trends.  


