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Paul’s summary 

Yesterday marked a new era in South Korea’s media industry as five new television stations made their debut.  The 

launch of the new channels was a welcome to viewers as the current state-run and privately run stations had been 

dominating the airwaves for the last twenty years.  Of the five new stations, one will be an all-news show and four will 

be general programming cable TV channels:  Chosun TV, jTBC, Channel A, and MBN.  What has been causing quite a 

controversy is that each of these new stations was founded by four of the largest conservative newspapers.  The Lee 

Myung-bak government had taken steps to relax Korea’s traditional restrictions on newspaper companies crossing over 

to broadcast media, but only allowing a selected few to receive the rights after a competitive bidding process.  

 Proponents of the new media policy claim that the deregulation will open up fair competition giving a more 

diverse programming experience for the nation.  Many of the new stations are already featuring high production value 

dramas, variety shows, and other entertainment programs.  The government has stated this environment will foster high 

quality programming that will be able to compete with the likes of Fox and Disney. 

 On the other hand civic groups are concerned that the advertising market will be saturated and make new 

networks resort to sensationalist journalism for higher ratings.  Also with the apparent close political ties with the 

ruling party, it’s obvious that the new stations will be under intense pressure financially as well as politically.  Only time 

will tell if the launch of the new channels will become a blessing for Korea’s broadcasting industry. 
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